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Hops & Props 2020
Hops & Props is an annual tasting event at The Museum 
of  Flight featuring 100’s of  beers and ciders. Each year, 
a new logo is created for the event, along with a new 
look and feel. Many of  the items for this event (pint 
glasses and merchandise) are seen as collector’s items. 
This year’s inspiration came straight from the Pacific 
Northwest with wood textures and photographic imagery. 
I also helped with event set up and  
photographed this event.

Project was created in collaboration with Julie Wilbert,  
Cindy Messey and The Museum of Flight’s Marketing  
& Private Events Departments.

The Ultimate Beer Festival

February 22, 2020 from 7-10 p.m.
21+ Event  • Unlimited Tastings • Food • Music 

Tickets on sale November 20!
Members @ 10 a.m.  • General @ 2 p.m.

museumofflight.org/hops

Email marketing images

Event map

Tasting guide

Pint & lanyard design

Event photographyT-Shirt design

Poster

February 22, 2020
7-10 p.m.

Tasting Guide

Hops & Props 2020 • 33

208 Pennsylvania Avenue
Roslyn, WA 98941
roslynbrewery.com

410 A Street
Friday Harbor, WA 98250
sanjuanbrew.com

Roslyn Brewing Company

San Juan Island Brewing

 ROSLYN BEER  
 ABV: 4.8% • IBU: 31 
 Roslyn Beer is a smooth dark lager. This is our original brew and our  
 flagship brand. It is a mild dark beer with a distinct character; if it was  
 an ale it would probably be classified as a porter. Don’t let the color fool  
 you though; it goes down lighter than it looks.

 ROSLYN IPA
 ABV: 5.2% • IBU: 22
 A West Coast IPA primarily hopped with Sultana. This hop variety  
 produces a beer with fruity, ripe pineapple notes, bright citrus,  
 and a subtle hint of pine.

 BELGIAN TRIPEL  
 ABV: 9.5% • IBU: 30 
 A Trappist (Belgian Monk) style, this beer is dangerously drinkable.  
 The Belgian Tripel has been likened to getting hit with an  
 iron fist in a velvet glove. 

 LIGHT KEEPER EXTRA PALE ALE  
 ABV: 6.0% • IBU: 40
 The Light Keeper Extra Pale Ale dives into a new beer category,  
 blending the juicy hop notes of an IPA with the high  
 drinkability of a traditional Pale ale. 

 SAN JUAN PILSNER   
 ABV: 5.0% • IBU: 33
 Crisp and clean, this classic Czech-style Pilsner is as refreshing as it  
 gets. Why a Czech-style pilsner you ask? Hint: Pilsner (Plzen) is a  
 city in the Czech Republic.
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2020 Hops & Props 

Shirt designs are in!

Available for purchase in the Museum Store.

$
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Breakside Brewery

Caldera Brewing

CANarchy 
 (Oskar Blues, Cigar City)

Chuckanut Brewery

Crossbuck Brewing

Diamond Knot  
 Brewing Company

Dick’s Brewing Company

Double Mountain Brewery

Ecliptic Brewing

Everybody’s Brewing

Farmstrong Brewing

Fort George Brewery

Founders Brewing  
 Company

GoodLife Brewing Co.

Ground Breaker Brewing

Icicle Brewing Company

Jester and Judge Cider

Kulshan Brewing Company

Laurelwood Brewing  
 Company

Left Hand Brewing Co.

Maritime Pacific  
 Brewing Co.

Maui Brewing Company

Merchant du Vin

Melvin Brewing

Modern Times Beer

Montucky Cold Snacks

ACE Cider Company

Airways Brewing

Alaskan Brewing Co.

AleSmith Brewing Co.

Aslan Brewing Company

Avid Cider

Bainbridge Brewing

Bale Breaker  
 Brewing Company

Bayern Brewing

Belching Beaver Brewery

Black Raven Brewing

Boundary Bay Brewing Co.

Buffets located under 
the Blackbird & in  
the Side Gallery

Mother Earth Brew Company

Ninkasi Brewing

Northwest Brewing Company

Payette Brewing Company

Pelican Brewing Company

pFriem Family Brewers

Pike Brewing Company

Portland Cider Company

Radeberger Gruppe

Reuben’s Brews

Roslyn Brewing Company

Snowdrift Cider Co.

Stone Brewing

Sumerian Brewing Company

Ten Pin Brewing

Tieton Cider Works

Uinta Brewing

UNIBROUE

Wingman Brewers

Winsome Ciderworks

Before you sip,  
here’s some tips:
• THIS IS A MUSEUM. Please  

refrain from touching or 
setting your beer or plates 
down on any of the aircraft 
or displays. The Museum of 
Flight reserves the right to  
remove anyone who treats 
its artifacts disrespectfully.

• Wristbands must be worn 
by all attendees.

 No wristband=no service.
• Your safety is our highest 

priority, so please contact 
any of our security 

 personnel with any 
 concerns that may arise.
• Please be sure to drink      
 responsibly this evening. 
 A list of transportation 
 providers’ phone numbers 

can be found in the 
 Tasting Guide.
• For assistance, please seek 

out any of our staff 
 & volunteers.

Saturday, February 22 from 7-10 p.m | Please Drink Responsibly

T.A. Wilson
Great  
Gallery
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A.M. Flight Breakfast
A.M. Flight Breakfast is a fundraising event held at The 
Museum of  Flight. The goal is to raise money for the  
Museum’s education programs by highlighting how 
they are helping students in the community. Our team 
created an invitation package and event collateral for 
the day of  the event using the previous year’s color 
pallet and logo. I also helped with event set up and  
photographed this event.

Project was created in collaboration with Julie Wilbert,  
Katy Ahrens and The Museum of Flight’s Marketing  
& Development Departments.

Gatefold invitation

Wine tasting party invite

Event signage (digital & physical)

Sponsorship document

Insert infographics Email graphics & event photography

E-Vite

Event program

100% of your donation 
provides students access  
to hands-on learning!

PROVIDING A 
RUNWAY FOR 
SUCCESS

can provide school 
transportation to 

the Museum

$500

can provide lunch for 
Michael P. Anderson 
Memorial Aerospace 

Program scholars

$1,500

can provide one student’s 
tuition for the Western 

Aerospace Scholars 
Summer Residency

$1,000

can provide funds 
for preschoolers to 
discover STEM at 

STEM Starters 

$250
museumofflight.org/

AM-Flight-Donate

To make your
donation online,

please visit:
can provide financial 

aid for a family to 
attend a Connection’s 

Sleepover  

$150

LEVELS + BENEFITS Premier Sponsor
$7,500+

Spark Sponsor
$5,000

Sunrise Sponsor
$2,500

Table Sponsor
$1,500

VIP Table at Breakfast
Additional seats available on request

Two (2) Tables
Preferred Placement

(20 seats)

Two (2) Tables
Preferred Placement

(20 seats)

One (1) Table
Preferred Placement

(10 seats)

One (1) Table
(10 seats)

Company Recognition
Deadline is Sept. 3 for event signage

Logo on Collateral, 
Event Signage, & 
Thank you from 

Stage

Logo on Collateral, 
and Event Signage

Logo on Collateral, 
and Event Signage

Name on Event 
Signage

Aloft Magazine
Deadline is July 8 for inclusion 
in Sept./Oct. issue

Logo recognition
in magazine ad
(circulation 19k)

Logo recognition
in magazine ad
(circulation 19k)

Logo recognition
in magazine ad
(circulation 19k)

-

2019 Annual Report Listing

THE MUSEUM OF FLIGHT Visit museumofflight.org

DATE: Friday, November 8

TIME: 7:30 to 9 AM (Doors open at 7 AM)

LOCATION: The Museum of Flight, 9404 East Marginal Way S., Seattle, Washington

For more information about sponsorships, please contact:

Mary Batterson, Corporate Partnerships
Direct: 206.764.5879
Email: MBatterson@museumofflight.org
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Spacesuit

Celebrate the 50th anniversary  
of humans walking on the  

Moon by creating your  
own custom spacesuit!

THE MUSEUM OF FLIGHT PRESENTS:

Design 
Challenge 

Comet
(ages 5-8)

Nebula 
(ages 9-13)

Galaxy 
(ages 14-17)

Age Groups

Start your spacesuit design here        museumofflight.org/spacesuitchallenge

If you have any questions about the Spacesuit Design Challenge please contact  
Emily Simmons at esimmons@museumofflight.org

Here’s how you can join in!
Fill out the Entry Packet - Due 5/31/19
The entry packet includes the following to fill out:

 Intent to Participate     Photo/Video Release     Designer Biography    
  Design Description      Design Drawing

Design your original Spacesuit - Due 7/5/19
Send 2-4 images of your completed spacesuit by 5 p.m to  
esimmons@museumofflight.org. Top 15 designs notified by July 15.

Walk in the Spacesuit fashion show - On 7/19/19
The top 15 spacesuits walk in the Fashion Show. The top 3 winners 
(1 per age group) get to display their spacesuits in the Alaska Airlines 
Aerospace Education Center during Lunar Block Party in July!

1

2

3

Entry Packet Deadline extended to June 21!

Spacesuit
Design 

Challenge 

About the Challenge
The Museum of Flight is excited to 
announce a Spacesuit Design Challenge for 
all designers ages 5 to 17! This year is the 
50th anniversary of humans walking on the 
Moon, and what better way to celebrate 
than creating custom spacesuits? Whether 
traveling to the Moon, Mars, or beyond, the 
ingenuity of spacesuits keeps astronauts 
safe from potentially harmful environments. 
We are looking for unique spacesuits that 
incorporate similar safety features seen in 
functional spacesuits.
 Note: your spacesuit does not need  
 to be functional in a low gravity 
 environment, but it must be wearable.

Contest
The top 15 Spacesuit designs will be 
showcased in the Top 15 Fashion Show at 
The Museum of Flight’s Lunar Block Party 
on Friday, July 19. A panel of judges will 
decide the top three designs, one for each 
age category. The three winning spacesuits 
will be displayed in the Museum’s Alaska 
Airlines Aerospace Education Center.

Prizes
Top 15 – Each designer (plus two - one 
must be a legal guardian) will receive 
free admission to The Museum of Flight, 
Destination Moon: The Apollo 11 Mission 
exhibition, and a ticket to Lunar Block 
Party’s Friday Evening Event.
Top 3 – Each winner will have their 
spacesuit displayed in the Alaska Airlines 
Aerospace Education Center at The Museum 
of Flight.
 Note: Each participant must bring a legal 
 guardian to the Fashion Show.

Judging Criteria
Top 15 – Designs are chosen based on:
➔  Creativity
➔  Following the Challenge Rules 
Top 3 – At the Fashion Show, designs are 
chosen based on:
➔  Creativity
➔  Following the Challenge Rules
➔  Presentation on the runway 
  (hair, walk, etc) 

Rules
1. One submission per designer.
2. Spacesuits must be original 
 and handmade. 
  2.1.Spacesuits may contain pre-made  
   articles, however there must be 
   obvious modifi cations. 
3. Spacesuits may not include glitter, 
 helium balloons, dirt/sand, live 
 animals, weaponry, illegal 
 substances, or o� ensive language or 
 imagery of any kind. 
4. Top 15 designers are required to wear   
 their spacesuit in the Fashion Show if 
 chosen to participate. 
  4.1. There must be at least one 
  legal guardian with each designer.

Age Groups
In the spirit of fairness, we will have three 
age groups to compete in. The age groups 
are Comet (ages 5–8), Nebula (ages 9–13) 
and Galaxy (ages 14–17).  

Transport
If your spacesuit is chosen to compete 
in the Top 15 Fashion Show, you will be 
responsible for delivering it safely to the 
Museum that day. Spacesuits must be worn 
during the Fashion Show on July 19th, 2019. 
If you are one of the fi nalists, The Museum 
of Flight will display your spacesuit in the 
Alaska Airlines Aerospace Education Center 
from July 19-26. You will be responsible for 
retrieving your spacesuit by July 26, 2019.

Ownership
Designers retain full ownership of 
their spacesuits.

Designer Biography
When you submit your intent to participate, 
please also send us your biography and 
any information about special projects, 
hobbies, or interests you may have. 
About 200-300 words.

Entry Packet
Before fi lling out the Entry Packet, read 
through all information, including the 
Dates to Remember. To participate in 
the Spacesuit Design Challenge, fi ll 
out the following:
➔  Intent to participate 
➔  Photo Release Form
➔  Designer Biography 
➔  Design Description
➔  Design Drawing
Once completed, email, mail, fax, or drop-
o�  your Entry Packet to Emily Simmons 
in one of the ways described on the 
Intent to Participate Form. If you have 
any questions, call Emily Simmons at 
206.768.7162.

1

Challenge Rules

Dates to Remember

May 31, 2019 – Entry packet due by 
 5 p.m PST. Please include your biography,  
 spacesuit design description, and a   
 drawing of your design. Designers will 
 be contacted within 1 business day for 
 confi rmed reciept of packet.

June 1 to July 4, 2019 – Design/create 
 Spacesuits once you receive    
 confi rmation (total of fi ve weeks).

July 5, 2019 – 2-4 images of completed 
 spacesuit due by 5 p.m. PST. Email to   
 esimmons@museumo¤  ight.org.

July 15, 2019 – Designers notifi ed on 
 whether or not they will participate   
 in the Top 15 Fashion Show.

July 19, 2019 – Top 15 Fashion Show 
 at The Museum of Flight during 
 Lunar Block Party’s Friday Evening 
 Event at 6 p.m. PST Arrive by 5:30 p.m. 

July 19 to 26, 2019 – The Top 3 spacesuits
 will be displayed in the Alaska Airlines   
 Aerospace Education Center.

July 26, 2019 – Designers retrieve    

 spacesuits by 7 p.m. PST.

Spacesuit
Design 

Challenge 

2

I, ____________________________ (Parent/Guardian), give 
permission to _________________________(Designer) to 
submit a Spacesuit design for The Museum of Flight’s 
Spacesuit Design Challenge. We understand that the 
design may not be chosen for the Fashion Show, 
however they give The Museum of Flight permission 
to display their design.

In the event the design is chosen for the Top 15 Fashion 
Show, we agree to go to The Museum of Flight with the 
completed Spacesuit to participate in the Fashion Show. 
We also agree to the following rules:
➔  One design per participant.
➔  Spacesuit design must be original and handmade.
➔  Designs may contain premade articles, however 
   there must be obvious modifi cations.
➔  Designs may not include glitter, helium balloons, 
   dirt/sand, live animals, weaponry, illegal substances, or 
   o� ensive language or imagery of any kind. 
➔  Designer is required to wear their Spacesuit if chosen 
   to participate in the Fashion Show.
➔  There must be at least one legal guardian 
  with each participant.

We understand The Museum of Flight has the right to use 
photographs/recordings of the design and the designer’s 
participation in the Fashion Show if chosen in any 
promotional media.

By including the information to the right, we understand 
The Museum of Flight may send information about the 
Spacesuit Design Challenge. We also acknowledge that we 

have read and agree to the Challenge Rules on Page 1.

Guardian Information

Full Name:

Address (if di� erent from above):

 

Email (if di� erent from above):

Contact Phone (if di� erent from above):  

Designer Information

Full Name:

Address: 

Email:

Contact Phone: 

Age Group: Comet (ages 5-8)

   Nebula (ages 9-13)

   Galaxy (ages 14-17)

Submission Process
Complete the Entry Packet which includes the following:

4 Ways to submit Entry Packet (Attention: Emily Simmons)

 Intent to Participate   Photo/Video Release   Designer Biography   Design Description   Design Drawing

1

Email
esimmons@museumo�  ight.org

2

Mail
Emily Simmons

 The Museum of Flight
9404 East Marginal Way South

Seattle, WA 98108

3

Fax
206.764.5707

Emily Simmons

4

At The Museum of Flight
Drop o  at the 2nd Floor 

Reception Desk

Intent to Participate

Spacesuit
Design 

Challenge 

4

Designer’s Name: 

Category:  Comet (ages 5-8)  Nebula (ages 9-13)  Galaxy (ages 14-17)

Biography: 
Tell us about you! Include any information about special projects, hobbies, or interests you may have (200-300 words). 

This will be used to introduce your design at the Fashion Show.

Designer Biography

Poster
Spacesuit inspiration

Flyer Web & social media Images

Entry packet pagesEvent photography

Spacesuit Design 
Challenge Contest
In 2019, The Museum of  Flight celebrated the 50th 
anniversary of  the Apollo 11 Mission with Lunar Block 
Party, a weekend full of  events including the highly 
anticipated first annual Spacesuit Design Challenge. All 
the parts of  this challenge were facilitated in house - I 
was in charge of  creating a look and feel, marketing 
materials and entry packet. I also took care of  
photography the day of  the event. 

Project was created in collaboration with Julie Wilbert,  
Emily Simmons and The Museum of Flight’s Marketing  
& Public Programs Departments.
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YURI’S
NIGHTYURI’S
NIGHT

join the worldwide celebration of space!
Sneak peak of Destination Moon: The Apollo 11 Mission

Dance Music • Space Ambassadors • Virtual Reality Demos • Food trucks 

$45 General • $40 Members • 21+ • The Museum of Flight
Costumes Encouraged! • museumo�ight.org/yuri

Thanks to 
our partners!

Ft.

SUBSET •  HYDEF

SILENT DISCO

FRIEND ZONE vs WAVES

Event poster & look

Web & email graphics

Step & repeat Event signage

T-Shirt graphicsLight-up glassware

Stickers Postcard

Map & event guide

Yuri’s Night 2019
Yuri’s Night is a global celebration of  Yuri Gagarin, the first man 
in space, we celebrate this accomplishment with dance, art and 
technology. The 2018 event was incredibly successful, selling out 
with rave reviews from attendees. The goal for 2019 was to elevate 
the event, not only tailoring it for a bigger space, but also making 
it the sneak peak for the Smithsonian exhibition: Destination Moon: 

The Apollo 11 Mission. The logo for the event (the 
Yuri Head - provided by the Los Angeles event & 

type treatment) was already created - so the 
goal was to create a new look and feel. 

My biggest inspiration was the imagery 
from NASA’s galaxy telescope images, 
they reminded me of  disco lights of  
the 70’s and the EDM music scene 
of  today. I also helped with event set 
up and photographed the step and 
repeat during the event. 

Project was created in collaboration  
with Julie Wilbert, Lena Lee, Ashley 

Mesmer and The Museum of Flight’s 
Marketing & Private Events Departments.
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Invitation package

Event program & sponsor insert

Past award recipient slides

2018 Pathfinder logo

Attendee gifts

Annual Pathfinder 
Awards Banquet
According to The Museum of  Flight - “The Pathfinder Awards 
honors individuals with ties to the Pacific Northwest who 
have made significant contributions to the development of 
the aerospace industry. Categories include Flying, Education, 
Operations, Engineering, Manufacturing and At-Large.” In 
the 2018 Pathfinder Awards, I was in charge of  creating a 
look and feel that celebrates the Pathfinder Awards past by 
incorporating vintage style mixed with modern lines. This 
invitation would dictate the event’s look and feel including 
linens, flowers, and decor. 

Project was created in collaboration with Julie Wilbert,  
Cindy Messey, Allison Bailey, Gracie Loesser and  
The Museum of Flight’s Marketing, Private Events  
and Development Departments.
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DESIGN & CONSTRUCTION

LAKEVIEW
DESIGN & CONSTRUCTION

Standard logo - greyscale Icon - greyscale

Standard logo - color

Work Van Signage Work truck signage

Yard signage - job site

Business cabinet

Icon - color

Lakeview Design  
& Construction
Lakeview Design & Construction is a contractor based out of  
Seattle, Washington which specializes in remodeling homes. 
Lakeview’s focus has been fully on the work itself  - but not 
their view to prospective clients. Most of  their work comes 
from word of  mouth, but they have noticed a steady decline 
in referrals in recent years and need to get the word out 
about the great work they do. The solution is to refresh their 
brand, provide marketing outlets such as signage and a 
more prominent online presence. 

Project was created in collaboration with Bob Dorres, Daniel 
Dorres, and Michaela Terrenzio. This project is still in process.

DESIGN & CONSTRUCTION

10015 Lake City Way NE, #427
Seattle, WA 98125

www.lakeview-design.com

10015 Lake City Way NE, #427
Seattle, WA 98125

License #: LAKEVDC064P2

Bob Dorres
C: 206-391-8215
P: 206-323-8380
Bob@lakeview-design.com

www.lakeview-design.com

DESIGN & CONSTRUCTION

DESIGN & CONSTRUCTION

10015 Lake City Way NE, #427
Seattle, WA 98125
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Horizontallogo - color

Horizontal logo - greyscale

Business cabinet

Vertical logo - greyscale Website - powered by squarespace

Building signage

Entrance door vinyl Directory signage Brochure

Vertical logo - color

Closing Partner, LLC
Closing Partner, LLC is a full service New Jersey title 
insurance company. After more than 10 years in business, 
the company needs to redesign their branding to acquire 
more business from new clients and to establish themselves 
as a formative business. The solution was to design a new 
identity and create a new identity system that reflects 
Closing Partner’s values as well as the collateral to go along 
with it: a business cabinet, signage for their new office, and 
other collateral.

Website: www.closingpartner.net

Project was created in collaboration with Jan Callahan

45 Perry St
Chester, NJ 07930

closingprtner@aol.com

ph: 908-876-4848
efax: 908-442-7644

45 Perry St 
Chester, NJ 07930

Real Estate Closing 

Support  for the Busy Professional

45 Perry St 
 Chester, NJ 07930 

Phone: 908.876.4848
eFax: 908.442.7644 

closingprtner@aol.com

JAN CALLAHAN, Manager

WARRANTY 
TITLE AGENCY, INC 

Phone: (908) 709-1300 | Fax: (908) 709-3780
MMaddalena@wtitle.com

CLOSING PARTNER, LLC 

Phone: (908) 876-4848 | Fax: (908) 442-7644 
CP@closingpartner.net

 TITLE
& 

SETTLEMENT
SERVICES

 WE HAVE 
TEAMED UP!

Warranty Title is a well-known, experienced 
and respected New Jersey title insurance agency, 
sharing their title knowledge and expertise with 
attorneys since 1988.  From day-to-day real 
estate matters to the most complex commercial 
transactions, Warranty Title’s prompt, accurate and 
efficient service has established its place among 
the finest in the title industry.

Closing Partner was formed in 2000 as 
a service specifically for attorneys without real 
estate secretaries.   Each member of our staff has 
at least 25 years of experience working in attorney’s 
offices.  Unlike other title companies, we want to be 
part of the attorney’s team, not just pop up a day 
or so before closing asking a million questions.  We 
enjoy working side-by-side as an extension of the 
attorney’s office toward the goal of smooth, timely 
closings.  We are knowledgeable, professional and 
experienced.  Further, as a licensed title agency, 
Closing Partner will act as settlement agent, 
attending closings and disbursing funds through 
our trust account.

SO HERE’S 
HOW IT WORKS:

At the time that you order title and survey 
from Warranty Title, we would request 
that you also provide the contract, any 
attorney review amendments, contact 
information for seller’s attorney, Realtors, 
and buyers.  Warranty Title will pass this 
information along to Closing Partner.  As 
the matter proceeds, please continue 
to share with Closing Partner lender 
commitment, home inspection and 
any other information that will keep 
us informed.  We will also be in touch 
with the seller’s attorney to gather and 
confirm information in preparation for 
closing.  In this way, we are familiar with 
the transaction and ready for scheduling 
and preparation of the Closing Disclosure.  
We have found that working together as 
a team with the attorney’s office makes 
the whole closing process run more 
smoothly, with no surprises in the end!

WE LOOK FORWARD TO 
WORKING WITH YOU!



Events

Jacqiethedesigner@gmail.com • 908.887.8803 • Jacqiethedesigner.com

Identity Campaigns Marketing Signage Layout Photography

Jacqie Callahan  Graphic Design • Photography  

2000 E Pike Street, Seattle 98122 | www.ParlorPops.com | (206)551 5319

ParlorPops.com

2000 E Pike Street, Seattle, WA 98122

(206) 551 5319

Simple Smoothie Pops

Jacqie Callahan
5211 56th PL NE
Seattle, WA 98105

2000 E Pike Street, Seattle 98122
www.ParlorPops.com | (206)551 5319

Find out bike cart locations by following us on Facebook (Parlor Pops) 
& Twitter (@parlorpopseattle)

Visit us at 2000 East Pine Street in Capitol Hill • (206) 551 5319

CLASSIC POPS
$3.50

Ruby Sunrise

Vitamin C

Berry Bananza

Strawberry Kiwi

Cherry Vanilla

Citrus Berry

Georgia Peach

Strawberry, Mango & Pineapple 
with Pomegranate Juice

Orange, Mango & Banana
with Orange Juice

Strawberry, Blueberry & Banana
with Pomegranate Juice

Strawberry, Kiwi & Banana
with Berry Juice

Cherries, Raspberries & Strawberries
with Vanilla Yogurt

Strawberry & Banana 
with Orange Juice and Plain Yogurt

Peach, Orange & Banana
with Vanilla Yogurt

LIGHTER POPS
$4.00

Razmataz Lemonade

Watermelon Wonder

Green Tea

Papaya Perfection

Tropical Kiwi

Melon Refresher

Raspberries, Mango, & Strawberry
with Lemon Juice

Watermelon & Cantaloupe 
with Plain Yogurt

Honey, Blueberries & Banana
with Green Tea

Papaya & Pineapple
with Vanilla Yogurt

Mango, Banana & Kiwi
with Coconut Water

Lemon, Cantaloupe & Honeydew
with Cucumber Infused Water

POWER POPS
$4.00

Bunny Lovers

Seahawk Power-Up

Veggie Lovers

Green Cleanse

Mango & Banana
with Carrot Juice

Fresh Spinach, Blueberries & Kiwi
with Vanilla Yogurt

Spinach, Carrot & Kale
with Beet Juice

Kale, Mango & Mint
with Orange Juice

SEASONAL POPS
$4.00

Apple Cinnamon (winter) Pumpkin Spice (fall)

Tutti - Fruiti (summer)

Pear, Apple & Caramel
with Apple Juice

Pumpkin & Cinnamon
with Vanilla Yogurt

Mixed Berries, Pineapple & Banana
with Plain Yogurt

Parlor Popsicles
Parlor Popsicles strives to provide the highest quality fruit and vegetable popsicles 
to their health conscious customers at a reasonable cost. Parlor is a new company 
that needs to establish itself as a healthy dessert store to cater to those trying to 
be healthy but don’t want to sacrifice their sweet tooth. The goal was to create 
an identity system for the brand including a logo, business cabinet, a packaging 
system for the popsicles. This also includes a menu and a storefront, as well as a 
bicycle food cart.

 Project was created as a part of my senior  
 portfolio at The Art Insitutute of Seattle.

Knockout logo versions

Business cabinet

Packaging system Vertical menu
Bicycle popcicle cart

Menu magnets

Greyscale logo versions
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Annual fund mailing - donation letter & tear away donation card, mailing envelope, museum alert card, and insert letter. Email images

Thank you postcard

Back of insert letter

Greatest Generation 
Annual Fund  
Campaign
At The Museum of  Flight, the development department is 
always looking for donors to help preserve and support 
the Museum. This Annual Fund mailing is sent out to over 
5,000 donors, showcasing the the Personal Courage Wing 
exhibit refresh, with a focus on World War II. Our concept 
was to use WWII era propaganda posters and stories 
to showcase the new exhibition. This was to be printed 
and mailed right around the time the Museum started 
a temporary closure due to Covid-19, so it also became 
an announcement to tell donors that the Museum was 
temporarily closing its doors. 

Project was created in collaboration with Katy Ahrens,  
Robin Webster, Julie Wilbert and the Collections Department.

You have been so generous to The Museum of 
Flight, so I thought you would appreciate more 
information about the World War II gallery 
refresh in the J. Elroy McCaw Personal Courage 
Wing and how your donation today will help.

Every individual that lived through the events 
of World War II has a story to tell. The Museum 
is highlighting many untold stories, giving the 
visitor a more personal experience and  
new perspective on what life was like  
during the war.

One story I came across while working on the 
refresh was Ben Kuroki’s. When the bombing 
of Pearl Harbor occurred on December 7, 1941, 
Kuroki and his brother, like many young men, 
went to the nearest army recruiting station to 
volunteer. However, they were turned away 
because of their Japanese heritage. 

Kuroki faced more resistance as he tried to 
serve his country. He struggled to be deployed 
overseas and he fought to become part of 
a combat crew in his bomb squadron. But, he never gave up nor wavered in his determination. 
Remarkably, Ben Kuroki flew 30 combat mission in the European Theater and an additional 28 
combat missions in the Pacific Theater. 

The story of Sgt. Ben Kuroki, a Japanese-American war hero, is just one of many new stories 
featured in the World War II gallery. You can help us tell more stories of ordinary people who lived 
during an extraordinary time by making a gift today that will honor the Greatest Generation. 

Sincerely,

Matthew Burchette 
Senior Curator

Dear {Donor},

Ben Kuroki Distinguished Service Medal Distinguished Flying

National Archives

ThanK you for honoring the Greatest 
Generation!
Your gift during this time 
of uncertainty is greatly 
appreciated. Because of 
you, The Museum of Flight 
will be ready to open our 
doors again and welcome 
you to the newly refreshed 
J. Elroy McCaw Personal 
Courage Wing’s World War 
II gallery. 

OUR MISSION
The Museum of Flight exists to acquire, preserve and exhibit 
historically significant air and space artifacts, which provide 
a foundation for scholarly research and lifelong learning pro-

grams that inspire an interest in and understanding of science, 
technology and the humanities.

9404 E Marginal Way South | Seattle, WA 98108

Back
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Giving Tuesday 2019
Giving Tuesday is a yearly fundraiser for local non-profit groups. 
The concept for The Museum of  Flight’s 2019 Giving Tuesday was 
to feature a “mascot” of  sorts to show people around the Museum 
through photography. These photographs will be featured in a 5-email 
campaign with corresponding social media posts, website pop-up and 
thank you (to those who donated). The campaign focused on the many 
experiences at the Museum – touring exhibitions, collections, and 
education. I produced the photographs for this campaign. 

Project was created in collaboration with Katy Ahrens, Julie Wilbert, as well 
as the Marketing, Collections and Development Departments. 

9404 East Marginal Way South
Seattle, Washington 98108-4097

Dear

Thanks to your generosity and others like you, 
$_______was raised to make memories at  
The Museum of Flight. 

Your gift helps create memories for the 
over 650,000 visitors each year who enjoy 
discovering the personal stories behind our 
aircraft, engaging in the immersive education 
programs, and exploring our vast collection of 
photos, manuals, and more. 

Thank you 
for giving! 

Email campaign (5 topics)
Photography & campaign imagery

Thank you postcard

Website pop-up
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Annual fund mailing - donation letter 
& tear away donation card, mailing 
envelope, and insert letter.

Thank you card & Thunderbolt poster

Web images

Custom illustrations of Big Stud

Big Stud - Annual  
Fund Campaign
At The Museum of  Flight, the development department is always 
looking for donors to help preserve and support the Museum. 
This Annual Fund mailing is sent out to over 5,000 donors, this 
mailing showcases our restoration department. It tells the story 
of  the Museum through the eyes of  Big Stud - the resident 
Republic P-47D Thunderbolt in the collection. I used photographs 
of  the Big Stud to create illustrations using the graphic elements 
on the plane like the type treatment, illustrations inspired by the 
plane’s body art and the color pallet. 

Project was created in collaboration with Katy Ahrens,  
Robin Webster, Julie Wilbert and the Collections Department.

FEATHERING

SELECTIVE P
IT

CH
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Neil, Buzz and  
Michael liked me.

I think you will too.

I can take the heat. 
Can you?

Come find me in the  
T.A. Wilson Great Gallery.

See the 
Spaceship 

that went to 
the Moon.

Ask us how!

I changed history forever. 
What have you done today?

Learn more in the  
T.A. Wilson Great Gallery.

Pardon my burn marks, 
I just got back from  

the Moon.
See me today in the  

T.A. Wilson Great Gallery.

As cool as Apollo 13, 
but this one actually 

made it.
See it in the  

T.A. Wilson Great Gallery.

Destination Moon  
Advertising & Marketing 
Campaign
In celebration of  the 50th anniversary of  the Apollo 11 Moon landing in 
2019, The Museum of  Flight hosted a Smithsonian Exhibition called 
Destination Moon: The Apollo 11 Mission. Under the art direction of  Julie 
Wilbert (Creative Services Manager), I created various ads onsite as 
well as in and around Seattle Center. The campaign ran throughout the 
summer of  2019 from Vancouver to Los Angeles and was The Museum 
of  Flight’s most extensive ad campaign to date. All advertising was 
approved by the team at The Smithsonian.

Advertising campaign created with the input of Erika Callahan,  
Layne Benofsky, Ted Huetter, and Julie Wilbert

Outdoor onsite banner

Seattle Monorail advertising

Seattle Monorail entry advertising

Command Module puns series - various sizes featured onsite for posters, table top signs, etc.
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DESTINATION MOON: BEHIND THE SCENES WITH  
THE SMITHSONIAN’S MICHAEL J. NEUFELD
Saturday, April 13 • 2 to 3:30 p.m.
The lead curator of Destination Moon: The Apollo 11 Mission 
describes the origins of the national tour of the command 
module Columbia and shares future plans for its permanent 
display in Washington D.C. Book signing will follow!

ANCIENT LIFE ON THE MOON? 
Saturday, June 29 • 2 to 3 p.m. 
Was there ever life on the Moon? Hear what an astrobiologist has 
to say about possible evidence of ancient lunar lifeforms!  

GIANT IMPACT: A MOON FORMATION THEORY 
Saturday, June 22 • 11 a.m. to Noon 
Dr. Sarah Stewart discusses a spectacular new theory on the  
formation of the moon, with exciting visuals! 

AROUND THE WORLD WITH THE APOLLO 11 CREW 
Saturday, June 22 • 2 to 3:30 p.m.
Learn about the global tour embarked upon by the Apollo 11 
astronauts aboard the Museum’s Air Force One following their 
return from the Moon. Book signing will follow!

OPERATION LUNAR ECLIPSE: THE MOON ROCK PROJECT
Saturday, May 4 • 2 to 3:00 p.m.
Joe Gutheinz, aka The Moon Rock Hunter, describes how he 
recovered priceless Apollo-era Moon rocks through an 
undercover FBI sting operation.

LUNAR DUST
Saturday, July 6 • 11 a.m. to Noon 
Dr. Kavya Manyapu, test engineer for the Starliner Spacecraft, 
shares the science behind lunar dust and the difficulties it presents 
to scientists exploring the Moon.

TALKS WITH STORY MUSGRAVE:
Saturday, July 6 
NORTHROP T-38 TALON - 2 to 3:30 p.m. 
Astronaut Dr. Story Musgrave talks about the history of NASA’s 
iconic training jet, the T-38, which will be on display in the 
Museum’s parking lot! Book signing will follow!

DESIGN A LIFE FOR YOURSELF - 5:30 to 7 p.m. 
An inspirational talk with uplifting examples from the ups and 
downs of an aerospace career.

ONCE WE WENT TO THE MOON
Saturday, July 13 • 11 a.m. to Noon 
Historian Dr. John Logsdon discusses why JFK sent Americans to 
the Moon, why Richard Nixon decided to end lunar journeys, and 
what’s possible for future explorations. 

WE CHOSE TO GO TO THE MOON... 50 YEARS ON
Tuesday, July 16 • 2 to 3 p.m. 
TIME Magazine photographer David Burnett presents his historic 
images of the thousands of Americans who witnessed the  
launch of Apollo 11.

MOON RUSH: THE NEW SPACE RACE 
Saturday, June 1 • 2 to 3 p.m.
Leonard David will discuss his new book, Moon Rush: The New 
Space Race, which details the latest news on humankind’s return 
to Earth’s celestial neighbor. Book signing will follow!

LUNAR LIBRARY
Saturday, August 17• 2 to 3 p.m.
Hear about plans for the Lunar Library, set to be the first library 
on another celestial body that will contain a molecular collection 
of over 10,000 crowdsourced images and data that has been 
transformed into synthetic DNA. 

50TH ANNIVERSARY OF THE APOLLO 10 MISSION 
Saturday, May 18 • 2 to 3 p.m.
Spaceflight historian Ted Spitzmiller recounts the remarkable 
achievements of Apollo 10 as a “dress rehearsal” mission that 
preceded the Apollo 11 Moon landing. Book signing will follow!

TRANQUILITY BASE: PROTECTING THE  
CRADLE OF OUR SPACEFARING CIVILIZATION
Sunday, May 19 • 2 to 3 p.m.
Michelle Hanlon, co-founder of the non-profit For All Moon Kind, 
discusses the recognition, memorialization and protection of the 
historic Moon landing sites.

LANDING APOLLO: SEARCHING FOR THE TRUTH 
Saturday, June 15 • 2 to 3 p.m.
Tony Gondola of the New Mexico Museum of Space 
History presents a science-based review of the Apollo 
landings and Moonwalks. 

THE FUTURE OF THE FINAL FRONTIER 
Sunday, April 14 • 2 to 3 p.m.
NASA Solar System Ambassador Ron Hobbs reviews some of the 
history-making recent events in space exlporation and hints 
at what’s to come.

BOEING IN THE APOLLO ERA 
Saturday, April 20 • 2 to 3:15 p.m.
Boeing Corporate Historian Mike Lombardi discusses the 
Boeing Company’s contributions to the Apollo program 
and space exploration. 

APRIL PROGRAMS JUNE PROGRAMS (CONTINUED)

MAY PROGRAMS

JULY PROGRAMS

ALL PROGRAMS FREE WITH MUSEUM ADMISSION, UNLESS OTHERWISE NOTED
Dates and times subject to change, please visit museumofflight.org/calendar for updated information

JUNE PROGRAMS

AUGUST PROGRAMS

DESTINATION MOON: THE APOLLO 11 MISSION 
Opening Weekend - Saturday, April 13 & Sunday, April 14

FILM SCREENING: PROSPECT
Saturday, May 11 • 2:30 to 5 p.m.
A free screening of the local independent sci-fi film Prospect  
introduced by astronaut Dottie Metcalf-Lindenburger, 
followed by Q&A with the writers and directors. This film is rated R.

PERFORMANCE: STEPHEN EDWARDS’ MOON LANDING
A dramatic musical re-telling that reveals the human side to 
history—from the families left behind to the men who  
struggled to return to Earth.

Saturday, July 13 • 3:30 to 5 p.m. & 7:30 to 9 p.m.
Friday, July 19 • 7:30 to 9 p.m.
Sunday, July 21 •  3:30 to 5 p.m.

SPACE ART DAY 
Sunday, August 25 • 11 a.m. to 5 p.m.
Science and art collide during this family friendly event: space 
and moon-themed activities, a movie screening, art displays, 
and more! 

LUNAR BLOCK PARTY: CELEBRATE THE 50TH  
ANNIVERSARY OF THE APOLLO 11 MISSION
Friday, July 19 - Sunday, July 21

to the moon! PROGRAM SERIES
To honor our newest exhibition, Destination 
Moon: The Apollo 11 Mission, we’re proud to 
introduce a new program series to complement 
the stories behind the artifacts, people,  
and places that made the Moon  
landing possible. 

To The Moon! program series will feature a wide-
ranging selection of scientists, space experts, 
historians, authors, pilots, and more, who  
will speak about lunar exploration,  
past, present, and future. 

Image provided by NASA

PROGRAM SERIES • APRIL THROUGH AUGUST 2019

One small step.

April 13 to September 2

One amazing story.

Made possible by Jeff and MacKenzie Bezos, Joe Clark, Bruce R. McCaw Family Foundation, the Charles and Lisa Simonyi Fund for Arts 
and Sciences, John and Susann Norton, and Gregory D. and Jennifer Walston Johnson. Transportation services provided by FedEx.

Official AirlineHost City Sponsor
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To The Moon!  
Program Series  
Marketing
In celebration of  the 50th anniversary of  the Apollo 11 Moon 
landing in 2019, The Museum of  Flight hosted a Smithsonian 
Exhibition called Destination Moon: The Apollo 11 Mission. In 
honor of  the exhibition, the Museum decided to host a series 
of  programs, contests, events, and talks all around the topic 
of  the Moon. To compile everything in one place, we decided 
to create a brochure which could be folded out to make 
a poster that includes all of  the events. The poster would 
correspond with a wordmark for the series, the branding 
would also be featured on the website’s calendar page.

Project was created in collaboration with Cale Wilcox,  
 Simmons, Melanie Kwong, and Julie Wilbert.

Trifold brochure - poster (inside)

Trifold brochure - back page (Destination Moon Ad) 

Trifold brochure - interior flap

Trifold brochure - cover

Wordmark - color & greyscale
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6 | SOLAR TRAVELERS

Solar Travelers

AGES:  
Entering kindergarten fall 2019

CAMPER-TO-STAFF RATIO 5:1

LOCATION:
The Museum of Flight
9404 East Marginal Way South
Seattle, WA 98108

Discover the world of science! In our half-day camp series, campers 
will engage in hands-on activities that support creativity, stimulate 
imagination, and encourage making friends. Each week, campers will 
explore a part of our world-class Museum and participate in educational 
programs that embrace the spirit of exploration and innovation.

Half Day Camp Sessions

4 | ACE CAMPS 2019

SUMMER

Kindergarten Kindergarden - Grade 1

Grades 10-12Grades 8-9Grades 5-7

SUMMERSUMMER

SUMMER

SUMMER

Solar Travelers

Camp
Index

Flight Camp

ACE Counselor ApprenticeAdvanced CampGalactic Rovers
Page 24 Page 26

Page 6

Summer camp grade level 
as of Fall 2019

Page 29

Page 9

SOLAR TRAVELERS | 7 

ST01AM/PM + ST11AM/PM ST03AM/PM

ST02AM/PM + ST10AM/PM

3…2…1…Blast Off! Discover the wonders of rocketry and what it takes to get 
to space. Campers will learn about the planets in our planetarium, how we got 
a man on the moon, and why astronauts wear space suits.  Campers will be 
able to build and launch different types of indoor rockets!

DATES: ST01AM: June 17-21 from 9:00 a.m. - 12:00 p.m.
 ST01PM: June 17-21 from 1:00 p.m - 4:00 p.m
 ST11AM: August 26-30 from 9:00 a.m. - 12:00 p.m.
 ST11PM: August 26-30 from 1:00 p.m - 4:00 p.m
MEMBER PRICE: $210 • GENERAL PRICE: $260

What does it take to be a pilot? Campers will find out this week! We will learn 
about the fundamentals of flight, manipulate flight controls while sitting in real 
airplanes, discover what an air traffic control operator does, and even build 
their own airport! 

DATES: ST01AM: July 1-5 from 9:00 a.m. - 12:00 p.m.
 ST01PM: July 1-5 from 1:00 p.m - 4:00 p.m
MEMBER PRICE: $210 • GENERAL PRICE: $260

Learn how robots are part of our everyday life! This week, we will discover the 
basics of robotics including gears, levers, and more!  Using Bee Bots, we will 
explore the basics of programming.  Later, we will build our own creations with 
Lego Simple Machines!  

DATES: ST02AM: June 24-28 from 9:00 a.m. - 12:00 p.m.
 ST02PM: June 24-28 from 1:00 p.m - 4:00 p.m
 ST10AM: August 19-23 from 9:00 a.m. - 12:00 p.m.
 ST10PM: August 19-23 from 1:00 p.m - 4:00 p.m
MEMBER PRICE: $210 • GENERAL PRICE: $260

Boosters for Beginners Ready for Takeoff! — Airplanes 
and Airports 

Beginner ‘Bots
Welcome Junior Detectives! This week we will become super-secret 
sleuths as we solve strange and unusual mysteries. We will learn 
about the tools detectives use to uncover secrets and even use some to 
discover some secrets ourselves!

DATES: ST04AM: July 8-12 from 9:00 a.m. - 12:00 p.m.
 ST04PM: July 8-12 from 1:00 p.m - 4:00 p.m
MEMBER PRICE: $210 • GENERAL PRICE: $260

NEW
!ST04AM/PM Mini Mysteries

ACE CAMPS 2019 | 5 

Grades 2-3 Grades 4-5 Grades 6-7

Kindergarten - Grade 5Kindergarten - Grade 5Kindergarten - Grade 5

SUMMER

WINTER

SUMMER

SPRING

SUMMER

FALL

Orbital Pioneers Aerospace Explorers Planetary Voyagers

SPACEgivingWings of SpringMidwinter Warmup
Page 35

Page 13

Page 36

Page 17

Page 37

Page 21

Aerospace Camp  
Experience Marketing
Every year, The Museum of  Flight hosts year-round 
camps, focusing on educating students about STEM 
topics (Science, Technology, Engineering and Math). To 
announce the programming, we release a camp brochure 
with detailed information about each camp and the dates, 
as well as a rack card to showcase the dates of  each 
seasonal camp. There is also a set of  certificates that 
match each program/seasonal camp’s color coding,  
which we released for the 2020 camp season.. 

Project was created in collaboration with Rich Lynch,  
Natalie Cullinan, and Julie Wilbert.

Aerospace Camp Experience 
2019 Camp Sessions Brochure

museumofflight.org/ACE

find your destination!

Camp brochure - all camps & pricing 

Certificates -  
Correspond with camp 

colors in brochure

Rack card
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Heartline  
ADA Signage
Heartline is a pair of  residential and office buildings 
in downtown Portland. With new buildings comes ADA 
signage - the signage required by the state to house 
residents. I was inspired by the logo and color pallet of  
the heartline to make signage inspired by the design. This 
sign package consists of  21 different types of  signs laid 
out in a schematic document and assigned location in a 
Sign Location Plan. 

Project was created in collaboration with Kolby Kuipers and 
the team at Waypoint Sign Company. 

Entrance

Penthouse ID sign Elevator evacuation maps

Amenity signage

Rules & regulations signage

Entrance vinyl & building numbers

Building monument signage

Penthouse directional signage
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AURA Burnside  
ADA Signage
AURA Burnside is a residential apartment building in downtown 
Portland. With new buildings comes ADA signage - the signage 
required by the state to house residents.The builders were inspired 
by burned wood and copper accents - this translated into a 1920’s 
inspired ADA signage system. This sign package consists of  18 
different types of  signs laid out in a schematic document and 
assigned location in a Sign Location Plan. 

Project was created in collaboration with Amanda Grant and the team  
at Waypoint Sign Company. 

Unit ID signage 

Amenity signage Rules & regulations signage

Evacuation map

Storage numbers

Exterior stair signage

Entrance vinyl
Clearance bar
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Bike room exit wall

Feature wall #1

Floor Arrows

Locker room signage

Pontius Bike  
Room Graphics
The Pontius Building is a multi-use building in downtown 
Seattle. Their newly refurbished bike room needs some 
directional signage and wall graphics. I was inspired by 
bike tire spokes and the different patterns they created. 
This project also included locker room graphics and 
directional floor arrows.  

Project was created in collaboration with Kolby Kuipers  
and the team at Waypoint Sign Company. 
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WASP TRAINING
MANUAL

PLAYING THE PAST

WOMEN AIRFORCE SERVICE PILOTS

The Carol (Nicholson) Lewis Collection | The Museum of Flight

3

WOMEN’S FLYING TRAINING
Program of the ARMY AIR FORCES
The idea of training and using women to ferry Army 

planes from factory to field and for other non-combatant 
flying within the United States originated with Miss  

Jacqueline Cochran when she returned from England  
in 1940, where she had observed and participated in the 

ferrying work in which English women were actively  
engaged. In the U.S. a large percentage of women were ready 
and eager to fly for Uncle Sam and put their knowledge and 
skill to work where it would do the most good for the war 
effort. The unanimous remark was “When do we start?”  

The graduates of this first class will complete their course 
on April 24, 1943, and will be assigned to various  

units of the Army Air Forces for duty. 

******* OFFICIAL PRESS RELEASE *******

The Carol (Nicholson) Lewis Collection  
The Museum of Flight

WASP Origins

9

P-38 Lightning, Tail # FB209 - Location: Boeing FieldP-38 Lightning, Tail # FB209 - Location: Boeing Field

Corsair, Tail # L09T4, Location: Avenger FieldCorsair, Tail # L09T4, Location: Avenger Field

Translate the Following Aircrafts:
Remember each square is one unit, copy the letters 

from the letter & number bank to the left

5

P-38 Lightning
Pre-Flight Check

Use your best judgement as a pilot!  
You decide if it’s working or not.

Mark the boxes:   = Looks good   = Looks damaged

Nose:

Right Wing:

Left Wing:

Tail:

 No cracks, dents or other damage to propeller
 Air intakes are secure and clean
 No puddles on the ground - no leaks

 Wing surface is smooth and clean -  
 no damage or wrinkles
 Ailerons and flaps are secure
 Wingtip lights are secure
 Landing gear is in good condition - no damage

 Wing Surface is smooth and clean -  
 no damage or wrinkles
 Ailerons and flaps are secure
 Wingtip lights are secure
 Landing gear is in good condition - no damage

 Rudder and elevators look secure
 No cracks, dents or visible damage
 No leaks or puddles on the ground

 

2

Today’s Date:

Pilot’s Name:

City and State:

Telephone No:

IN CASE OF SERIOUS ACCIDENT CONTACT:
Chaperone’s Name:

City and State:

Telephone No:

Pilot’s Signature:

OFFICIAL USE ONLY
Class of License:

License No:

Ratings Held:

Airport Base:

NOTICE: To fulfill the requirements of the Department of Commerce, it is necessary that you, as a pilot, keep an accurate record of your flying time and the nature of your flights. Your employer and the insurance companies also desire this informa-tion. This log book meets all the requirements of the Department of Commerce for proper recording of your flying time and permits you to keep an accurate record for yourself, your employer, or your insurance company.
No. PF5 LOG

PHOTO

Identification

8

A N

G T

B O

H U

C P

I

1 6

V

D Q

J

2 7

W

E R

K

3 8

X

M

5 0

Z

F S

L

4 9

Y

LETTERS

NUMBERS

Morse Code Activity
Use the alphabet below to translate the following

Planes, Tail Numbers, and Location

1. The length of a dot is 1 unit.
2. A dash is 3 units.
3. The space between parts of the same letter is 1 unit.

4. The space between letters is 3 units.
5. The space between words is 7 units.

International Morse Code Alphabet:

4

Montgomery  3-View Drawings | The Museum of Flight

WASP Training Manual - 
Girl Scout Activity Book
At The Museum of  Flight, the Girl Scout badge program has been 
implemented for a few years. The goal was to pair the already highly 
successful program with an activity booklet that doubles as a take-
away memory for the scouts. I was inspired by old aircraft manuals 
of  the same era that the WASPs were first active: World War II.  
WASP Imagery provided by the National Archives and 
The Museum of  Flight’s image collection.

Project was created in collaboration with Lyndsey Weinbach, 
Michael Friedman and Julie Wilbert.

WASP training manual booklet spreads



Events

Jacqiethedesigner@gmail.com • 908.887.8803 • Jacqiethedesigner.com

Identity Campaigns Marketing Signage Layout Photography

Jacqie Callahan  Graphic Design • Photography  

STRANGE & AMAZING 
AIRCRAFT INVESTIGATION

FIELD 
JOURNAL

Flight Zone

Overlook

i360
Simulators

4DX
Simulator

Side Gallery

The
Tower



William M. Allen
THEATER

Main Lobby

Cockpits

T.A. Wilson
GREAT GALLERY

William E. Boeing
Red Barn

Museum
Store

©

1

DIRECTIONS 
Use the numbers on the map to locate each aircraft in 
the gallery. When you find an aircraft, fill in the page 
about it in your field journal.

Big 

Gigantic 

Medium 

Small 

Pointy  

Round 

Wide 

Narrow 

Colorful 

Dull  

Long  

Short 

OBSERVE

 Circle all the words that describe the aircraft.
3

DESCRIBE  

Write or draw what you see.
DESCRIBE  

Write or draw what you see.

Flight Zone

Overlook

i360
Simulators

4DX
Simulator

Side Gallery

The
Tower



William M. Allen
THEATER

Main Lobby

Cockpits

T.A. Wilson
GREAT GALLERY

William E. Boeing
Red Barn

Museum
Store

©

2

3

4

5

6

T.A. WILSON
GREAT GALLERY MAP

AIRC RAF T #6

• Transforms from a car to an airplane in about 15 minutes

• Was approved by the Federal Aviation Administration (FAA) 

   to fly

IDENTIFY 
Write the name of this aircraft below.

Field Journal - Strange  
& Amazing Aircraft  
Investigation Activity
At The Museum of  Flight, they are always looking for new activity books 
for visitors to help them learn more about aircrafts. This one was all  
about finding aircrafts in the T.A. Wilson Great Gallery. To add to the 
mystery, I made sketch style illustrations for the booklet of  the aircraft  
(6 of  them in total). Along with the 12-page activity, there was also a  
key for adults that had the answers. 

Project was created in collaboration with Stephanie Jones-Gunn  
and Julie Wilbert.

Strange & Amazing Field Journal booklet spreads

Sketch style illustrations
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Education Photography

AEROSPACE CAMP EXPERIENCE •  THE MUSEUM OF FLIGHT

OUTDOOR MOVIE NIGHT •  THE MUSEUM OF FLIGHT

POPSICLESTICK BRIDGE CHALLENGE •  THE MUSEUM OF FLIGHT

AMELIA’S AEROCLUB •  THE MUSEUM OF FLIGHT

MAKER NIGHT •  THE MUSEUM OF FLIGHT

OUTDOOR MOVIE NIGHT •  THE MUSEUM OF FLIGHT

MAKER NIGHT •  THE MUSEUM OF FLIGHT

SCHOLARSHIP RECEPTION 
THE MUSEUM OF FLIGHT

MID WINTER WARM-UP - AEROSPACE CAMP EXPERIENCE •  THE MUSEUM OF FLIGHT
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Detail/Product Photography

HERITAGE DISTILLING CO. •  SEATTLE’S SUMMER OF SPACE HERITAGE DISTILLING CO. •  SEATTLE’S SUMMER OF SPACEHERITAGE DISTILLING CO. •  SEATTLE’S SUMMER OF SPACE

SEATTLE CHOCOLATES •  SEATTLE’S SUMMER OF SPACE TACO TIME •  SEATTLE’S SUMMER OF SPACEB-52 PARK OPENING •  THE MUSEUM OF FLIGHT URBAN BEE COMPANY •  THE MUSEUM OF FLIGHT
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Event Photography

B-52 WELCOME •  THE MUSEUM OF FLIGHT

MT. BAKER SESH UP •  JACQIE CALLAHAN

SPLASHDOWN BRUNCH •  THE MUSEUM OF FLIGHT

JET BLAST BASH •  THE MUSEUM OF FLIGHT

COFFEE WITH THE CURATOR •  THE MUSEUM OF FLIGHT

ROYAL AIRFORCE FLY OVER •  THE MUSEUM OF FLIGHT

HOPS & PROPS •  THE MUSEUM OF FLIGHT

YURI’S NIGHT •  THE MUSEUM OF FLIGHT

LUNAR BLOCK PARTY •  THE MUSEUM OF FLIGHT A.M. FLIGHT BREAKFAST •  THE MUSEUM OF FLIGHT
50TH ANNIVERSARY APOLLO LAUNCH AT THE SPACE NEEDLE 
 THE MUSEUM OF FLIGHT
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Residential Photography

LAKEVIEW DESIGN & CONSTRUCTION

LAKEVIEW DESIGN & CONSTRUCTION LAKEVIEW DESIGN & CONSTRUCTION

LAKEVIEW DESIGN & CONSTRUCTION

LAKEVIEW DESIGN & CONSTRUCTION

LAKEVIEW DESIGN & CONSTRUCTION

LAKEVIEW DESIGN & CONSTRUCTION

LAKEVIEW DESIGN & CONSTRUCTION




